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during music sweeps...l.e. during record fades and intros.

Never play similar elements to a spot back to back. Always,
music to voice to music or voice to music to veoice.

Use station promos (where logged, 1f available) as spot breakers.
You may also use the music beds, or "Big Country" jingle to break
up like elements. ' ‘

The "Hot Clocks' described on the following pages are divided into
heavy or light spot loads. Consult the top of each log page ©o
gsee what clock to use. '

Simply follow the clock around per ainute. Two (2) minutes plus
or minus is allowed. There are cases where one record is played
between spote or two or more records are played. Again, follow
the eleck around...the process is simple!!!

Do mot count minuses of music. You may say (during z sweep) "WWOD
Playing Non-Spop ilusic™. - |

A music sweep wust begin no labter than 57, 16 or 47 minutes after
the hour. Idikewise (during a heavy load), the sweep nust end
no later than ©, 24 or 53 minutes after the hour.

In some spot clusters, weather is given as 2 tag. After the weather
jingle, read weather, then {or under part of the weather, start

up the music, using no jingle. {for sponsered weather, play the
sponsered commercial lasti, hit the weather jingle, read the intro
and forcast.) Always give the weather just for the near foture...
iie.g todey and tonight, tonlight and £ omOrToV. . . ¥hatever fits your
slot.

During the mnﬁ?ng show, check time om every record. During the rest
pf the day, check time at least every third record.

JINGLES?

1.

2
Se

%o

Jingles are broken into three groups:

Clusters Sweeps Intmos
use coming out of use ounly during news, l.D.'s, beds,
spot clusters only music sweeps breakers, etc.

Each cart will have the continuity, type and time of-jingle on front,

nga spot clusters require 2 jingle to be played coming oud of the
cluster,

You may talk on both sides of the jingle, but be tight with music 0
Jingle to music, or spot to jingle to wmusic.
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ON AIR PRESENTATION:

1.

2e

Be

4,

Do

6.

7.

9!

10.

The radioc station and the music comes first...the personality
second.

Your voice should sound real, alive and excited about the station
and the music., Be natural...words should FLOW out of your mouth.
We don't really care for big booming voices, 3éEE someone who can
TALK TO PEOPLE. ,

You don't have to be & cOmMiC..sbUt have something the listener
can identify with.

Use the one to one approach....like you are presenting a show to
one-person, but btogether with this...don't get wmushey.

Remember,..WE ARE THE COUNTRY GIANT and THE NUMBER ONE STATION
IN LYNCHBURG...OR THE WORLD FOR THAT MATTER!I!!

Prepare before you go on the air. Pull all oldies, have an idea
of what you're going to say...and how you will say it. It's a
good idea to have a 1ittle notebook handy to refer to anything you
may want to say.

D0 NOT REPEAT YOURSELF. The woist rut %o get imto is saying the
same thing in the same manner., Don’® always say the time and temp.
Mix it upe.sbe cleaver...CREATIVE!!!

Watch your pacing when doing jntro's and outro's to records.

When someone wins 2 contest and you announce it...make that
person sound like they are The luckest in the world.

Use inflection...you were given a voice...use a variety of pitches.
Put emphaisis on certain words...don't sing-song though. When
doing the news. .. sound authoritative!

11. TO SUM WP THIS WHOLE THING REMEMBER: IF YOU HAVE NOTHING IMPORTANT
70 SAY...DON'T SAY ANYTHING. DON'T TALK 70 HEAR YOURSELF!I!l!
GENERAL:

1.

2e

Se

A Standard Operating Proceedure will be found in the control room.
This contains information on changing power, sign-on-off, EBS Tests
what to do if the power goes off, who to call, how to perk coffee,
etc.

Phone numbers of station employees are NOT to be given out to
non-station employees.

Before or after station business hours, the front and back doors
to the station are to be locked. NO OKNE IS TO ENTERI!!]

During your show...YOU are in charge of the control room, the
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5e
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eguipment and the people
you.ssyou have the right,

?;?_7;7;7

inside the studlo.
(in a nice way),

If someone is bugging
of telling them o knock

it off and/or leave. fﬁeﬁﬁﬁhér@mmit'

Be & nice guy on the phome. If .
business hours cn station business,

If someone calls durin

s your show, be proud of itl

nop~station
tell them o call back (during

week-days) between 8:30 AM and 5 PM, If someone stabts yaking on
the phome, bow cut politely. And if someone calls and says: "where'!
the record I called for and requested?” If it's not coming up on

the playlist scon, you say: “I'11l get %o it as soon as possible.”

Eeep all the lights ON in the studio when a show is in progresss
You need all the proper light that's available. -

Keep the studio clean. File all records...(in Bhe proper place),
throw eaway old news, put carts where they belong, dump ash trays,
remove old pop bottles, coffee cups, etc. In other words, keep
the studio in & general set of order, you and the next guy will
appreciate itl! iy

Handle all equipment with care. Treat it like it belonged to you.

ePCay balk
bring

If you have any questions, ideas, suggestions, gripes,
it out in the openm...see if it can be settled.

PRODUCTION :

When not on the air...your first duty is production. Check the
copy sheets te see what work is to be dome.

Keep the production rpom clean. File all production aids after use,
torn off all equipment, and lights when finished.

Don't tie up the'gxﬁénc%%an.rﬁgﬁgﬁf_p@t-recoxﬁing or dubbing.

it uyc-

Be as creabive as you can in spots.

Find, hunt, dig for music that fits the Spot. vich
use sound effects, light reverb, or just dry.
- same Woy.

'bleﬁﬁ-muaiég _
Don't always do Spovs in T

Again...you have & voice, use i
Put stingers at the e
But mix

Mix wp your oubt cues.

YOU are selling the product in each spot and YOU must make the

listener believe in it.

Never record over a splice.

Ezeh spot will be perfect before airing.

Watch the times of spots.

60 sec. spots not 6o exceed 62 sec.

30 set. g
10 seca ® &
A new cart nuwber sSystem wi

number. The master 1list is

" 32 sec.
® 12 secs

11 be in useés DBach cart is asggigned a
with the copy information sheets, along
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with the start and stop dates. Carts will be filed by NUMBER
NOT ALPHABET.

A1l information will be bLyped on white labels on the front of

cartse.

On the front will be:

A PRE-assigned cart number Efar ieft side in dymo ta
last spoken word...out cue (middle center)
transistion, music, voice, sound gffect (lower cente
length and producer (far right)

It looks like this:

R

2_6 At Sears"  :30 BJ
VM

Report eny defective equipment in either on air of production
studio to engineering.
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THE FACTS

vesssseseesss LYNCHBURG, VIRGINIA'S ONLY FULL TIME
COUNTRY MUSIC STATION —

csssssesesassr, 000 WATTS OF REAL COUNTRY MUSIC POWER

cecevessssses LYNCHBURG'S ONLY A.M. STATION SIGNING Ot
AND STAYING ON LATER THAN ANY OTHER STAI

“ureveeeu....CENTRAL VIRGINIA'S COUNTRY MUSIC AUTHORI

veuruuueu....LYNCHBURG'S ONLY OUTLET FOR COMPLETE ANI
ACCURATE WEATHER, EXCLUSIVELY FROM THE
U.S. WEATHER SERVICE AT THE LYNCHBURG
AIRPORT

e eeveeeve...A MUTUAL BROADCASTING SYSTEM NETWORK OUT

ceseccsseeee s PLAYING THE MUSIC AMERICA LOVES BEST

D WWOD IS .eesesse.THE COUNTRY MUSIC GIANT!




WWOD A.M. IS LYNCHBURG, VIRGINIA'S ONLY AND MOST
POWERFUL FULL-TIME COUNTRY MUSIC OUTLET. PUMPING
5,000 WATTS ON THE REGIONAL 1390 FREQUENCY, WWOD
PROGRAMS "CONTEMPORARY AND MIDDLE OF THE ROAD

RADIO FORMATS.

THE RESULT ...... A VERY LISTENABLE

AND MODERN COUNTRY SOUND.

THE MARKET

[HE MUSIC

(HE FORMAT

"HE PERSONALITIES

LYNCHBURG IS LOCATED IN THE UPPER PIEDMONT
SECTION OF CENTRAL VIRGINIA, 1970 CENSUS
FIGURES SHOW THE LYNCHBURG CITY POPULATION
AT 54,083, THE TOTAL METRO POPULATION IS
ESTIMATED AT OVER 250,000 ..... THIS IS
WWOD COUNTRY! LYNCHBURG KNOWN AS THE
"HILL CITY", IS THE HOME OF A VARIETY OF
INDUSTRIES. MANUFACTURING ACCOUNTS FOR
OVER 40 PERCENT OF THE TOTAL EMPLOYMENT IN
THE CITY. LYNCHBURG IS ALSO AN IMPORTANT
TOBACCO CENTER AND ALSO THE CENTER FOR
RETAIL AND WHOLESALE TRADE FOR THE SURROUND-
ING AREA ..... AND THIS IS WWOD COUNTRY!

THE MUSIC AT WWOD IS RIGIDLY CONTROLLED, A
CAREFUL BLENDING OF THE POPULAR ''NASHVILLE"
SOUND ALONG WITH MODERN COUNTRY MUSIC. ADD
TO THIS A SELECTION OF 'SOLID GOLD" CQUNTRY
HITS AND ALBUM CUTS AND YOU HAVE AN UNDUPLI-
CATED AND UNIQUE SOUND OF CONTEMPORARY
COUNTRY. WWOD IS ALSO THE SOURCE OF MORE
MUSIC AND OUR LISTENERS KNOW THIS!

THE WWOD FORMAT IS CRISP AND TIGHT, LEANING
TO MORE MUSIC WITH JUST THE RIGHT AMOUNT OF
PERSONALITY. A CAREFULLY CONTROLLED SELEC-
TION OF 84 ROTATED COUNTRY HIT SINGLES PLUS
ALBUMS, ENHANCED BY A CUSTOM-MADE JINGLE
PACKAGE MAKE A BRIGHT, "RADIO-ACTIVE"
SOUND FOR WWOD ..... THE COUNTRY GIANT!

THE WWOD PERSONALITIES KNOW THEIR JOB AND
THEIR MUSIC. EACH IS A PROFESSIONAL .....
MATCHED FOR HIS TIME SLOT. ALL THE WWOD
"COUNTRY GENTLEMEN' PARTICIPATE IN STATION
EVENTS, SUCH AS REMOTE BROADCASTS AND EACH
SHOW HAS SOMETHING THE LISTENER CAN IDENTIFY
WITH. HOWEVER ..... THE STATION SOUND IS
CONSISTANT AND FLOWING.




THE NEWS

THE

THE

THL

PUBLIC AFFAIRS

PROMOTION

F.M.

FOR WORLD AND NATIONAL NEWS, LYNCHBURG
RELIES ON THE WORLD WIDE FACILITIES OF THE
MUTUAL BROADCASTING SYSTEM, HEARD EVERY HOUR
ON THE HALF ON WWOD. OFTEN MUTUAL HAS THE
STORY BEFORE IT EVEN BREAKS. OTHER FEATURES
PROVIDED BY MBS AND HEARD OVER WWOD ARE THE
WALL STREET REPORT AND MUTUAL SPORTS, ALONG
WITH SPECIAL EVENT NEWS REPORTS. LOCAL AND
VIRGINIA STATE NEWS IS REPORTED AS BEST AS
POSSIBLE OVER WWOD, WITH REPORTS HEARD AT
THE TOP OF THE HOUR. THE SERVICES OF THE
ASSOCIATED PRESS ARE JUST ANOTHER SOURCE
USED BY WWOD TO PROVIDE THE LISTENER WITH
COMPLETE, FACTUAL AND UP TO DATE INFORMATION...
BE IT AROUND THE WORLD OR DOWN THE STREET.

WWOD IS MORE THAN JUST A RADIO STATION. IT
IS A MEMBER OF THE COMMUNITY. ON A DAILY
BASIS, WWOD AIRS PROGRAMS OF PUBLIC INTEREST
TO LYNCHBURG WWOD ALSO LETS ITS LISTENERS
KNOW WHAT IS HAPPENING BY ANNOUNCING VARIOUS
LOCAL EVENTS VIA THE COMMUNITY BULLETIN BOARD.
WWOD HAS WON A NUMBER OF AWARDS FROM THE MARCH
OF DIMES, CHAMBER OF COMMERCE OF THE UNITED
STATES, U S. MARINES, JUST TO MENTION A FEW.
WWOD IS A MEMBER OF THE GREATER LYNCHBURG
CHAMBER OF COMMERCE AND THE VIRGINIA ASSOCIA-
TION OF BROADCASTERS.

WWOD PARTICIPATES IN A NUMBER OF REMOTE BROAD-
CASTS, SUCH AS FROM SHOPPING CENTERS AND AREA
STORES. WWOD ALSO DISTRIBUTES A WEEKLY RECORD
SURVEY TO LOCAL MERCHANTS, AND CONDUCTS ITS
OWN STATION CONTESTS ON A REGULAR BASIS.

CROSS PROMOTION IS ALSO HEARD ON BOTH A.M. AND
F.M. OF COURSE THE GREATEST PROMOTION IS BY
WORD OF MOUTH ..... AND EVERYONE IS TALKING
ABOUT WWOD, BECAUSE WE ARE THE COUNTRY MUSIC
GIANT!

WWOD A.M. SISTER STATION IS KNOWN AS THE

"GOSPEL TRUTH" AT 100.1 ON THE F.M. DIAL. THE
STATION IS PROGRAMMED WITH RELIGIOUS AND GOSPEL
MUSIC, AND LIVE AND RECORDED RELIGIOUS PROGRAMS,
BOTH LOCALLY AND NATIONALLY PRODUCED. WWOD F. M.
1S LYNCHBURG'S ONLY STEREO STATION, BROADCAST-
ING WITH 3,000 WATTLS, WHICH EASILY 'BLANKETS THE
AREA.



BILL WATTS
5:00AM - 10:00AM

JAY DOUGLAS
10:00AM - 2:00PM

RICK MASON
2:00pM - 7:00PM

DAVE KAYE
7:00PM - 1:00AM

LYNN NASH
WEEK-ENDS

WWOD A.M. PROGRAM LINE-UP

BILL WAS FORMER MUSIC DIRECTOR OF WMVA AM-FM
IN MARTINSVILLE, VIRGINIA, BEFORE THAT HE
WORKED FOR SEVERAL STATIONS IN NORTH CAROLINA.
BILL WAKES LYNCHBURG WITH HIS MORNING CHIME
AND ALSO SERVES AS PRODUCTION DIRECTOR AT WWOD.

JAY DOUBLES AS PROGRAM DIRECTOR OF THE COUNTRY
GIANT. AREA HOUSEWIVES REALLY DO ENJOY THEIR
SECOND CUP OF COFFEE WITH JAY, AS HE PLAYS MORE
OF THE MUSIC AMERICA LOVES BEST. PREVIOUS TO
COMING TO WWOD, JAY WAS THE AFTERNOON AIR
PERSONALITY AT WNOW, YORK, PA., NUMBER ONE IN
COUNTRY IN CENTRAL PENNSYLVANIA.

RICK WAS THE NUMBER ONE NIGHT PERSONALITY AT
KTCR, MINNEAPOLIS, MINNESOTA BEFORE ARRIVING AT
WWOD. MASON MAKES MUSIC IN THE AFTERNOON AS HE
ACTUALLY DRIVES HOME WITH THOUSANDS OF LYNCH-
BURGERS. RICK KEEPS TABS ON THE AIR SOQUND OF
THE GIANT AS WWOD'S MUSIC DIRECTOR.

DAVE IS FROM THE MID-WEST AND ALSO HANGS HIS
HAT IN HIS HOMETOWN OF MINNEAPOLIS, HE ATTEND-
ED BROWN INSTITUTE AND IS AN ELECTRONICS BUFF.
DAVE IS PUBLIC SERVICE DIRECTOR AT WWOD, AND
PLAYS MORE MUSIC ON ONE OF CENTRAL VIRGINIA'S
ONLY COUNTRY MUSIC STATIONS ON AFTER SUNDOWN.

LYNN HOLDS DOWN THE FORT ON WEEK-ENDS AND ACTS
AS SWING MAN AT WWOD. LYNN IS FROM THE AREA
AND KNOWS WHAT LYNCHBURG WANTS TO HEAR ON THE
'OD WEEK-END REQUEST LINE!
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